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the pro ject  locat ion
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Leiria is located in the Center Region and sub region of Pinhal Litoral,

about halfway between Lisbon and Porto. The distance to Lisbon

is 135 km, to Coimbra 72 km and to Porto 179 km. The historic city

centre spreads between the castle hill and the river Lis. Leiria is

also included in the Urban Community of Leiria. As the main city in

this community, the area of influence of Leiria spreads over the cities

of Marinha Grande, Ourém, Alcobaça, Fátima, Pombal as well the

municipalities/town seats of Batalha, Porto de Mós and Nazaré

located nearby.



n e e d s  a n  m o t i v e s
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The city of Leiria needs a brand new and innovative way of

communication. That was the main purpose for the development of

this project. Our studies reveal that this city (Leiria) is one of the

“youngest cities” in the county of  Portugal. Younger people means

that the probability of new and futuristic technologies implemented

will be better accepted. That's the reason Partteam create a special

multimedia kiosk, used, both for advertising and information. The city

was, that moment, needing for something new, something different,

something futuristic.



the project of maya
a d v e r t i s i n g
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When we start this project, prior studies have given us the certain

that we were in the presence of a city willing to change, with lots

of supporters and fans of new technologies. Therefore Leiria already

had a unique project for providing free wireless Internet to the entire

city. So we were sure this project would have success, and Leiria

was, undoubtedly, the best city to launch this ambitious project. It

was created a software that was able to implement, in real time,

any advertising for brands or events in MAYA kiosk throughout the

city. Imagine the potential of advertising in real-time, specifically

targeted to an audience. It's just amazing!



the project of maya
i n f o r m a t i o n
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The second part of this project is related to information. With a

support with the characteristics of MAYA, we should be able to give

this kiosk the ability to serve as information point for tourists and

locals. All relevant information of the city can be presented in these

kiosks. But this project went even further. In addition, the backside

of the MAYA Kiosk have a touchscreen display to suit as an interactive

information kiosk...and even further...this kiosk is also a free internet

acess point provider. Any user can access through his computer or

mobile phone to internet completely free...and even further...this

kiosk have a webcam and a augmented reality software that make

all tourists amazed.



conclusion&testemonial
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These are the challenges that make us move! The MAYA kiosk project

was, for us and for the city of Leiria, a step into the future.

The multinational company "Mediamarkt" used this kiosk (MAYA) to

make a sales action at Christmas time. They recognize the potential

of MAYA kiosk and the power to comunicate with consumers with

a very dynamic advertising support. This was a great way of capture

costumers to their store in the city of Leiria. But not only the big

companies recognize the communicative power of this advertising

support. Small stores and even city hall of Leiria see the MAYA Kiosk

as a “partner” that communicates everything that the city has for

them: sports, entertainment, cinema, among others.
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